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LE MERIDIEN MINNEAPOLIS HONORED BY CONDE NAST TRAVELER AS:
ONE OF THE 100 HOT NEW HOTELS AROUND THE WORLD AND
ONE OF THE 30 NEW NIGHT SCENES WORLWIDE

Le Méridien Minneapolis: Has been identified by Condé Nast Traveler, as“ THE
PLACE TO BUNK IN MINNEAPOLIS’ and is described as“EXTREMELY
CONFORTABLE IN A POSTMODERN PACKAGE THAT RANKS ALONGSIDE
HOT SPOTSIN NEW YORK AND LONDON”"

Infinity: chosen for its“STYLISH, YOUTHFUL ENERGY” islocated on the street
level inside the entrance to the Hotel

Le Méridien Minneapolisis quickly gaining recognition on the World Stage. Honorees
include:

United States:

CA — Montage Resort & Spa, Laguna Beach; FL- Four Seasons Hotel, Miami;

NV- The Hotel at Mandalay Bay, Las Vegas, NY- Mandarin Oriental, New Y ork City;
TX- Hotdl Icon, Houston; Watermark Hotel Spa, San Antonio

The World:

Mexico City, Mexico- W Hotel; Dubai, United Arab Emirates- Residence & Spa at One
& Only Royal Mirage; Berlin, Germany- Ritz Carlton; France, Paris- Hotel e A;
Thailand, Bangkok- Metropolitan; Australia, Sidney- Moog Hotel

United States:
Los Angeles- Spider Club; Miami Beach- Soirée Sundays at the Raleigh; Las Vegas-
Caramel Bar and Lounge; New York City — Marquee

Graves Hospitality: A leader in the hotel industry has successfully launched the
development, planning and implementation of Le Méridien Minneapolis, the world’ s first
Art + Tech hotel. Graves Hospitality Corporation is dedicated to the development and
management of unique, high end, destination-oriented lodging properties in strong
metropolitan markets. In addition to developing and managing Le Méridien Minneapolis,
Graves Hospitality Corporation plans to partner with Le Méridien and others to develop
luxury hotelsin the United States.
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